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MARKETING & PROMOTION 

 

 

MARKETING PLAN: 

ROCKY KRAMER 

"FIRESTORM" Global Release 
Germany & Rest of Europe 

Digital: 3/5/2019 / Street 3/5/2019 
North America & Rest of World 

Digital: 3/19/2019 / Street 3/19/2019 
 

 

 

 

MASTER PROJECT AND MARKETING STRATEGY 
 
1. PROJECT GOAL(S): 
 
The main goal is to establish "Firestorm" as an international release and to 
likewise establish Rocky Kramer's reputation in the USA and throughout the 
World as a force to be reckoned with in multiple genres, e.g. Heavy Metal, Rock 'n' 
Roll, Progressive Rock & Neo-Classical Metal, in particular.  Servicing and 
exposure to this product should be geared toward social media, all major radio 
stations, college radio, university campuses, American and International music 
cable networks, big box retailers, etc.  A Germany based advance release 
strategy is being employed to establish the Rocky Kramer name and bona fides 
within the "metal" market, prior to full international release.1 
 
2. OBJECTIVES: 
 
Allied Artists Music Group ("AAMG"), in association with Rocky Kramer, will 
collaborate in an innovative and versatile marketing campaign introducing Rocky 
and The Rocky Kramer Band (Rocky, Alejandro Mercado, Michael Dwyer & 

                                                 
1
 Rocky will begin the European promotional campaign / tour on March 5, 2019 with public appearances, interviews 

& live performances in Germany, branching out to the rest of Europe, before returning to the U.S. to kick off the 

global release on March 19, 2019. 
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Alessandro Bertoni) as formidable musicians addressing socially conscious 
issues, beginning with Rocky's first music offering entitled "Firestorm."  
Firestorm will be released first in Europe with an emphasis on Germany, followed 
by a full international release two weeks later, targeting all worldwide2 major 
markets including North America, Latin America, Asia and Russia.  Of course, 
domestic markets are ultimately the desired focus of this marketing strategy.  
Besides typical music downloads, via the Internet, traditional physical CD 
product and historic but resurging 12" vinyl product will be offered in coordinated 
releases to target North America, European Union countries and rock/metal 
intensive countries, such as Germany, Argentina and Chile, following through to 
secondary countries where the focus tracks will have paved the way for the 
album; then sell through all units within the following six to twelve months, 
establishing Rocky Kramer as a modern day mix between AC/DC and Dream 
Theater, as envisioned through the eyes of Pink Floyd. 
 
3. INTERNATIONAL TERRITORY COVERAGE – Staged Release 
 

UNITED KINGDOM & EUROPE UNION / ASIA / MEXICO / CENTRAL 
AMERICA / CARIBBEAN / RUSSIA / SOUTH AMERICA3  

 
4. INITIAL LAYOUT 
 
4.1 Phase 1 – 1st Stage 
 
(1) U.K. & EUROPE EXCLUSIVELY – 3,000 12" vinyl units and 1,500 CD units 

(physical) initially available.  Although Firestorm will release throughout 
Europe and Rocky will tour the territory during Phase 1, an emphasis will 
be placed on Germany, given the neo-classical nature of the content.  (See 
attached Appendix A, list of German retailers who specialize in physical 
product).  MP3 (digital) downloads of the initial focus track (e.g., Rock 
Star), as well as the entire album, will be available through typical on-line 
retailers, such as iTunes, AmazonMP3, Rhapsody, etc., but limited to the 
European markets prior to March 19, 2019. (See attached Appendix B list of 
international digital download sites targeted for global distribution in all 
territories.) 

                                                 
2
 Supplemental plans are being created for each territory by local marketing, promotional & distribution teams. 

3
 Paying close attention to key charting countries: Germany, Argentina and Chile. While Japan has traditionally been 

a focus territory for metal artists, a spike in interest with regard to Progressive & Neo-Classical artists has arisen 

within the Chinese markets.  With 1.379 billion potential consumers in China, this territory remains an untapped 

market that must not be ignored.  
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(2) IMMEDIATE PRE-RELEASE SATURATION OF ALL PROMOTIONAL 

MECHANISMS AND RETAIL PROMOTIONS 
  

(a) Maximum physical product outlay to all chart influencing outlets, 
with chart stimulating incentives in place wherever possible. 

 
(b) In store appearances by Rocky scheduled in strategic locations, to 

be coordinated by local German, U.K. & European marketing and 
press relations teams. 

 
(c) Where possible, use of "old style" advertising in conjunction with 

contests, raffles and/or give-aways. 
 
(d) Live performances by Rocky and his band in strategic locations 

throughout Europe, in conjunction with key sponsors, endorsers, 
etc. 

 
4.2 Phase 2  - THE REST OF THE WORLD – March 19, 2019 
 
(1)  IMMEDIATE SATURATION OF ALL PROMOTIONAL MECHANISMS AND 

RETAIL PROMOTIONS 
 

(a) Minimal product outlay to most Asian, Russian and Latin American 
countries; hopefully the release will chart within the first two weeks, 
prompted by positive reception in Germany and the rest of Europe. 

 
(b) Level I – Staged releases of Album / Focus Track – Date March 19, 

2019 
   

Week 3 – Domestic Physical, Digital, European Union 
 

(c) Hit secondary countries in subsequent weeks – Japan, China, 
Russia, Colombia, Brazil, Venezuela 

 

 Work through Latin America (South America) in one month's time 

 Work radio heavily, utilizing our international relationships and ad 
campaign with Main Title Sponsors 

 Mexico – exposure through TV and ad campaign 

 March 2019 – Release of album 
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 Work through target countries, secondaries and Mexico 
simultaneously  

 Music video release of first focus track "Rock Star" (see music 
video preview available for staff only prior to February 19, 2019); 
video release date approximately 2 weeks prior to product 
release. 

 
(d) Level II – Saturate Eastern Europe, Asia and Russia simultaneously4 

with all product. 
 

(e)  Level III – Saturate Caribbean and Latin Europe with all product. 
 

 
4.3 Phase 3 
 
When public relations, marketing campaigns, direct marketing, Internet, and radio 
airplay are in full force, an increased emphasis will be placed on account level 
sell throughs. 
 
4.4 Phase 4 
 
During the first 6 to 8 months after release, product sales should reflect an 
aggressive marketing campaign and should enjoy typical freshman release sales; 
this includes digital, wholesale, retail, Internet, and direct marketing combined. 
 
5. STRATEGY: 
 
To further expose the overall project, AAMG and Main Title Sponsors will create a 
public relations campaign that will target radio, television, retail, and print in all 
key markets. 
 
6. PHASE 2 TACTICS: 

 

Aggressive ad campaign will include: 
 

 Radio giveaways 

 Free concerts in strategic European and American cities 

                                                 
4
 Phase 3 release of album includes sub-marketing plans. 



ROCKY KRAMER MARKETING PLAN 
"FIRESTORM" RELEASE 
September 22, 2018 
_______________ 
 
Page 5 
 

 

 

 

 
PROPRIETARY & CONFIDENTIAL 

 

 Autographed posters and "Greetings/thank you" snippets/jingles to all 
radio stations who aggressively air cuts from the release or participate 
in release promotion of Firestorm. 

 
6.1 RADIO: 
 

 Album serviced to all key University, Heavy Metal, Contemporary Rock, 
Progressive Rock and Top 40 radio stations 

 Schedule minimal radio ad dates or "As Seen On TV" spots  
 
6.2 VIDEO: 
 
Music videos for release and advance videos for initial focus track "Rock Star" 
(anticipated exclusive air date February 19, 2019) with a sophisticated, socially 
conscious, yet edgy feel that will work as well in the USA as it will in the United 
Kingdom and European Union countries.  Preview of the initial Rock Star video 
available for staff review prior to anticipated air date. 
 

 Video, which is animation in live action, embraces international 
cultures, using visuals that translate well, regardless of language or 
customs. 

 Saturate the YouTube, Instagram, Facebook, Twitter, Youku, Renren, 
PengYou, Sina Weibo, Tencent Weibo, Jiepang, Diandian and other 
social media markets, following a mutually negotiated exclusivity period 
per territory.5 

 
7. PHASE 3 TACTICS: 
 
7.1 TELEVISION 
 

 Solicit television appearances and other media exposure, highlighting 
Rocky Kramer / Firestorm and The Rocky Kramer Band, i.e.: Jimmy 
Fallon, Jimmy Kimmel, Seth Meyers, James Corden, Carson Daly, Ellen, 
etc. 

 Free Rocky Kramer merchandise giveaways to all contestant 
participants and in-studio audiences 
 

 
                                                 
5
 Chinese social media networks are being particularly targeted in an effort to break through to this market. 
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7.2 CONCERTS: 
 

 Free concerts in strategic cities  

 Rocky Kramer may headline in smaller venues (as demand permits) 
along with other recognizable performers, and support larger draw acts 
where advantageous and available.  Until the Rocky Kramer name 
becomes a significant audience draw, support positions or protected 
ticket performances are preferred 

 Free concerts in strategic communities may include audience gaining 
entrance by simply bringing a new article of clothing to give to the poor 
or canned/ dry food for local food banks 

 Buses will be sent into surrounding poor neighborhoods to bus 
underprivileged fans to concerts, in conjunction with local 
transportation services 

 
7.3 PUBLICITY: 
 

 Heavy radio and TV saturation of free concerts 

 Album will be serviced and feature stories will be pursued at the top 
daily online, as well as newspaper and print markets 

 Album will be serviced and feature stories will be pursued in the most 
appropriate influential music trades 

 Mainstream glossy publications will be approached for reviews and/or 
stories 

 TV appearances and programs will air intermittently throughout the year 

 Maximum Internet exposure will be pursued 
 
7.4 ADVERTISING: 
 

 Consumer print 

 Broadcast: radio ads tying in Rocky Kramer, along with The Rocky 
Kramer Band will air continuously  

 Live mentions about new release during selected programs 
 
7.5 NEW MEDIA: 
 

 Enhancement of existing website that features product/info and 20 
second sound bites of cuts from album 

 Consumers can pre-order album  
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7.7 MERCHANDISING: 
 

 Rocky Kramer T-Shirts, hats, wristbands, bumper type stickers, guitar 
picks and other assorted merchandise to be included in "As Seen on 
TV" CD/Vinyl purchase6 

 
7.8 TOUR: 
 

 Local stage shows in key locations such as Knott's Berry Farm, 
Disneyland Anaheim and Disneyworld Orlando, as well as assorted 
community events capable of accomplishing exposure 

 National college, fair and other protected ticket performances 

 Support tour spots with compatible artists 

 National Chain tour spots, e.g., Hard Rock, House of Blues, etc. 

 Indian Reservations 
 
8. DOMESTIC / NATIONAL TERRITORY COVERAGE 
 
 WEST COAST REGION / SOUTHWEST REGION / EAST COAST REGION /  
 MIDWEST REGION / NORTH CENTRAL / SOUTHEAST REGION 
 
9. INITIAL LAYOUT – DOMESTIC – March 19, 2019 
 
9.1 Phase 1 
 
(1) 5,000 12" vinyl units and 2,000 CD units (Physical) pressed 
 
(2)  Initial release of album with focus track nationwide (coordinated to follow 

European promotion, designed to pave way for worldwide release of 
Firestorm), placing emphasis on Heavy Metal, Progressive Rock, Neo-
Classical and Rock markets in West, Southwest, Southeast and East Coast 

 
9.2 Phase 2 
 
(1) Release of the album – March 19, 2019 

                                                 
6
 In conjunction with specific equipment providers and/or merchandisers. 
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(2)  When public relations, marketing campaigns, Internet, and radio airplay are 

in full force, an increased emphasis will be placed on account level sell 
throughs  

 
9.3 Phase 3 
 

During the first 6 to 8 months after release, product sales should reflect an 
aggressive marketing campaign and should enjoy substantial sales; this 
includes wholesale, retail, Internet, and direct marketing combined.  The 
function of the Firestorm release is to open retail bins, sales channels and 
expose audiences of all ages to Rocky Kramer, while introducing his band, 
"The Rocky Kramer Band."  The combined act hits audiences ranging in 
age from 12 to 50, as it touches on both the teen and young adult markets, 
while the progressive, neo-classical and melodic nature of the music, 
together with the socially conscious content, appeals to mature audiences 
alike. 

 
10. PHASE 1-2 TACTICS: 
 

 Public Service announcements emphasizing school program and Rocky 
Kramer spearheading of the campaign 

 Aggressive mail and e-mail campaign aimed at creative directors, 
company presidents soliciting help with the school program 

 Put together a handbook to solicit businesses for sponsorship in school 
program 

 Autographed posters and greetings/thank you" snippets to all radio 
stations who aggressively air cuts from album and/or promote school 
program. 

 
10.1 RADIO: 
 

 Album serviced to all key University, Heavy Metal, Contemporary Rock, 
Progressive Rock and Top 40 radio stations 

 Schedule radio ad dates  

 P.O.P Rocky Kramer merchandise to radio personalities who give 
aggressive airplay to cuts from album 
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10.2 TELEVISION: 
 

 Spots for commercial; 15/30 second spots strategically placed in key 
cable markets, emphasizing youth markets – purchase of spots to 
subtly encourage airplay in amenable markets. 

 Public Service announcements for School Music Program featuring 
Rocky Kramer and his band. 

 
11. PHASE 3 TACTICS: 
 

 Saturation of video on legacy MTV type programs, commercial 
television and social media channels 

 Live interview dates scheduled in various cities nationwide 
 

11.1 PUBLICITY7: 
 

 Schedule album release party for Firestorm to include major media 
blitz/coverage (billboard, print, radio) with celebrity guest list 

 Press release announcing upcoming tour and promotional dates 

 National promotion and tie-in with Main Endorsements (Fender, ENGL, 
Digi-Tech, Jim Dunlop and Cleartone Strings) 

 Strategic sales promotion with Coca-Cola (details discussed separately) 

 Album will be serviced and stories will be pursued in the most 
appropriate influential music trades 

 Rock, Heavy Metal and Progressive Rock and mainstream glossy 
publications will be approached for reviews and/or stories (People 
magazine, Entertainment Weekly, Rolling Stone, etc.) 

 On-line music sources will be approached for reviews and/or stories 
(Apple Music, iTunes, Spotify, Amazon Music, YouTube Music, Google 
Play Music, Slacker Radio, Tidal, Yahoo music, Pandora, etc.) 

 Appropriate television shows will be approached for a possible Rocky 
Kramer appearance with his band  

 Maximum Internet exposure and pre-orders will be pursued 

                                                 
7
 A separate Public Relations plan is being prepared by AAMG's Public Relations Department and will be provided 

under separate cover when available.  It is anticipated that an external publicist will be brought on-board to 

coordinate the release of Firestorm. 
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 A strategic agreement is in the works with "big-box" stores such as 
WalMart, Target, K-Mart – in the "As Seen on TV" sections that have 
indicated a willingness to rack Firestorm in conjunction with their 
respective foundations 

 
11.2 ADVERTISING: 
 

 Consumer print: Billboard, Variety, Rolling Stone, Music Connection, all 
music based entertainment magazines 

 Broadcast: An aggressive radio campaign will be put together to hit 
upon album release in key markets.  Spots should run as early as 
possible 

 Live mentions about new release during selected programs 
 
11.3 NEW MEDIA: 
 

 Constant up-dating of Rocky's web site (www.rockykramer.com), apart 
from (but linked to) Facebook page and other social media with latest 
information, product pre-ordering, and 20 second sound bites of Rocky 
Kramer material 

 

 Allied Artists Internet Services will be used to market initial rollout to 
5,000,000 recipients in pre-selected demographics.  E-mail, with Internet 
sampler snippets and Internet promotional campaign will be utilized to 
increase awareness amongst young net surfers.8  

 
11.5 MERCHANDISING9: 
 

 Potential deal with As Seen on TV coupling Rocky Kramer merchandise 
with Physical product sales. 

 Firestorm Physical product will follow the release of initial focus track. 
 
 

                                                 
8
 The Allied Artists website has been revamped, with a complete new look, that now features Rocky predominately. 

9
 A complete merchandising plan, outlining anticipated products and marketing themes for Firestorm, is currently 

being prepared.  That plan will be forwarded under separate cover when available. 
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DIGITAL MUSIC  
SERVICES WORLDWIDE
The featured list of licensed music services appears on the 
Pro-Music information resource (www.pro-music.org) at the 
time of the report’s publication and it is the most compre-
hensive directory of the world’s legal digital music services. 
The list numbers over 400* licensed services in over 150 
territories.	

*400 – although services are listed in every country they appear, 
they are only counted once in the overall figure e.g. iTunes is 
counted once in the figure of 400, etc.

AAfghanistan Deezer Albania Deezer Algeria Deezer, YouTube Andorra Spotify Angola Deezer, The Kleek Anguilla Deezer, iTunes Antigua & Barbuda Deezer, iTunes Argentina CIENRADIOS, 

Claro Música, Daily Motion, Deezer, Faro Latino, iTunes, Larala, Movistar, MTV, MUZU, Napster, Personal, Rdio, Spotify, Xbox Music, YouTube Armenia Deezer, iTunes Australia 7digital, Bandit.

fm, Beatport, Deezer, Getmusic.com.au, Google Play, Guvera, iHeart Radio, iTunes, JB Hi Fi NOW, Milk, MixRadio, MOG, Optus, Pandora, Rdio, Spotify, The InSong, VEVO, VidZone, Virgin, Vodafone, 

Xbox Music, YouTube Austria 7digital, AmazonMP3, Ampya, Artistxite, Classical.com, Deezer, DG Webshop, eMusic, Finetunes, Google Play, iTunes, JUKE, Ladezone, Mediamarkt, MixRadio, MUZU, 

MyCokeMusic, MySpace, MyVideo, Napster, Naxos, Planet3, Preiser, Qobuz, Rdio, Schlager.tv, Simfy, SMS.at, Soulseduction, Spotify, Telering, TIDAL, T-Mobile, VidZone, Weltbild, Xbox Music, YouTube, 

Zed Azerbaijan Deezer, iTunes  

B    Bahamas iTunes Bahrain Deezer, iTunes, YouTube Bangladesh Deezer Barbados Deezer, iTunes Belarus Deezer, Google Play, iTunes, Yandex Music Belgium 7digital, Beatport, Bleep, Deezer, 

DJTUNES, Downloadmusic, eMusic, Fnac, Google Play, iTunes, Juke, Junodownload, Legal Download, Muziekweb, MUZU, Napster, Qobuz, Rdio, Simfy, Spotify, TIDAL, Traxsource, VidZone, Xbox 

Music, YouTube Belize iTunes Benin Deezer Bermuda iTunes Bhutan Deezer Bolivia Spotify, Batanga, Deezer, Google Play, iTunes, Rdio, Viva Bosnia-Herzegovina Deezer, Google Play, YouTube 
Botswana Deezer, iTunes Brazil Claro Música, Deezer, Google Play, GVT Music, iMusica, iTunes, Kboing, Mercado da Musica powered by iMusica, MixRadio, Mundo Oi, MUZU, Rdio, Spotify, Terra 

Musica Powered by Napster, TIM Music Store, UOL Megastore, VEVO, Vivo Musica by Napster, Xbox Music, YouTube British Virgin Islands Deezer, iTunes, Spotify Brunei Deezer, iTunes Bulgaria 
Deezer, eMusic, Google Play, iTunes, Muzikata, Spotify, Telenor, Vivacom, YouTube Burkina Faso Deezer, iTunes Burundi Deezer 

CCambodia Deezer, iTunes Cameroon Deezer Canada 7digital, Archambault, ArtistXite, Bell Mobility, CBC Music, Classical Archives, Daily Motion, Deezer, eMusic, Google Play, HMV Digital, 

iTunes, Mediazoic, MixRadio, Motime, MTV, Naxos, Qello, Rdio, Rithm, Slacker, Songza, Spotify, Stingray Music, TIDAL, VEVO, Xbox Music, YouTube, Zik Cape Verde Deezer, iTunes Cayman 
Islands Deezer, iTunes, Spotify Central African Republic Deezer Chad Deezer Chile Spotify, Batanga, Claro Música, Deezer, Entel-Napster, Google Play, iTunes, MIMIX, Movistar, Portaldisc, Rdio, 

YouTube China China Mobile, China Telecom, IQIYI, Tencent Chinese Taipei Emome, Far Eastone, Hami+ Music, HiNet Funplay, iNDIEVOX, iTunes, KKBOX, MTV, muziU, myMusic, Omusic, Spotify, T 

STAR, Taiwan Mobile, YouTube Colombia Spotify, Batanga, Claro Música, Codiscos, Deezer, Google Play, iTunes, MUZU, Napster, Prodiscos - Entertainment Store, Rdio, Tigo, YouTube Comoros Deezer 

Costa Rica Spotify, Batanga, Claro Música, Deezer, Digicel, Google Play, iTunes, Movistar, Rdio, Xbox Music Croatia Cedeterija, Dallas Music Shop, Deezer, Google Play, Rdio, YouTube Cyprus Spotify, 

Deezer, eMusic, Google Play, iTunes, Rdio, TIDAL Czech Republic Spotify, Alza Media, Bontonline, Clickmusic, Deezer, eMusic, Google Play, iTunes, Koule, Mixér.cz, MusicJet, O2, Rdio, Supraphonline, 

TIDAL, T-Music, Vodafone, Youradio, YouTube

DDemocratic Republic of Congo Deezer Denmark BibZoom.dk, Deezer, eMusic, Google Play, iTunes, MUZU, Napster, Rdio, Shop2download, Spotify, SubCell, TDC Play, Telmore Musik, TIDAL, 

VidZone, Xbox Music, Yousee Play (JUKE), YouTube Djibouti Deezer Dominica Deezer, iTunes Dominican Republic Spotify, Claro Música, Google Play, iTunes, Rdio, Xbox Music 

EEast Timor Deezer Ecuador Spotify, Batanga, Claro Música, Deezer, Google Play, iTunes, Rdio Egypt Alamelphan, Anghamy, Deezer, iTunes, Mazzika Box, Yala Music, YouTube El Salvador Spotify, 

Claro Música, Deezer, Digicel, Google Play, iTunes, Rdio, Tigo, Xbox Music Equatorial Guinea Deezer Eritrea Deezer Estonia Deezer, eMusic, Google Play, iTunes, muusika24.ee, Rdio, Spotify, 

TIDAL, YouTube Ethiopia Deezer 

FFiji Deezer, iTunes Finland 7digital, City Market CM Store, Deezer, Digianttila, eMusic, Google Play, iTunes, MixRadio, Musa24.fi, MUZU, Napster, NRJ Kauppa Mobile, Rdio, Spotify, TIDAL, VidZone, 

Xbox Music, YouTube France 121 MusicStore, 7digital, Altermusique, AmazonMP3, Beatport, cd1d, Daily Motion, Deezer, Echopolite, eMusic, Ezic, FNAC Jukebox, Google Play, iTunes, Jamendo, 

Jazz en ligne, MixRadio, musicMe, Musicovery, MySurround, Napster, Qobuz, Radionomy, Rdio, SFR Music, Spotify, Starzik, TIDAL, Urban Music, VEVO, VidZone, Xbox Music, YouTube, Zaoza 

GGabon Deezer Gambia Deezer, iTunes Georgia Deezer Germany 7digital, AmazonMP3, Ampya, Artistxite, Beatport, boomkat, Classics Online, Clipfish, Col-legno, Deezer, digital-tunes, DJ Shop, 

DJTUNES, elixic.de, eMusic, e-Plus unlimited, Eventim Music, Finetunes, Google Play, HD Tracks, Highresaudio, iTunes, Jamba, Juke, Junodownload, Linn Records, Make Music TV, Mediamarkt, 

Medionmusic, MixRadio, MTV, Musicload (Dixero), MUZU, MyVideo, Napster, Naxos , O2, Onkyo, Putpat, Qobuz, Rdio, Saturn , Schlager.tv, Simfy, Spotify, tape.tv, T-Mobile, Tonspion.de, trackitdown, 

traxsource, Vevo, VidZone, Vodafone, Weltbild, whatpeopleplay.com, Xbox Music, zwo3.net Ghana Deezer, iTunes, The Kleek, YouTube Greece Akazoo, Cosmote, Daily Motion, Deezer, eMusic, Google 

Play, HOL Music Club, iTunes, Junodownload, mpGreek, MTV, MySpace, Napster, Naxos, Rdio, Spotify, TIDAL, Wind, YouTube Grenada Deezer, iTunes Guatemala Spotify, Claro Música, Deezer, Digicel, 

Google Play, iTunes, Movistar, Rdio, Xbox Music Guinea Deezer, Guinea-Bissau Deezer, iTunes

HHonduras Spotify, Batanga, Claro Música, Deezer, Digicel, Google Play, iTunes, Rdio, Tigo, Xbox MusicHong Kong 1010, 3Music, Classics Online, CMHK Soliton, Eolasia.com, Guvera, hifitrack, 

iTunes, JOOX, KKBOX, Moov, Musicholic, MusicOne, Naxos, Newsic Daily, OleGoK, Qlala, Rdio, SmarTone iN, Soliton, Spotify, YouTube Hungary Spotify, Dalok, Deezer, Google Play, Hungaroton, 

iTunes, Rdio, Songo, TIDAL, YouTube, Zene! 24/7 

IIceland Bedroom Community, Deezer, Gogoyoko, Google Play, Rdio, Spotify, Tonlist.is India Artist Aloud, Biscoot, Gaana, Guvera, Hungama, In, IndiaONE, iTunes, Meridhun, MixRadio, My Band, 

Raaga, Rdio, Saavn, Saregama, Smash Hits, TeluguOne, YouTube Indonesia Arena Musik, Deezer, Guvera, iTunes, Langit Musik, Melon , MixRadio, Musikkamu, Rdio, YouTube Iraq Deezer Ireland 
7digital, ArtistXite, Bleep, Blinkbox, Deezer, eMusic, Golden Discs, Google Play, iTunes, MixRadio, MUZU, MySpace, Napster, Qobuz, Rdio, Spotify, TIDAL, VEVO, VidZone, Xbox Music, YouTube Israel 
Celcom Music, iTunes, Musix, Orange, Rdio, YouTube Italy 7digital, AmazonMP3, Azzurra Music, Beatport, Deezer, eMusic, Google Play, IBS, InnDigital, iTunes, Jamba, Juke, MixRadio, MP3.it, MUZU, 

Napster, Net Music Media World, Playme, Rdio, Spotify, TIDAL, TIMmusic, VEVO, VidZone, Xbox Music, YouTube Ivory Coast Deezer

JJamaica Deezer, REGGAEinc Japan AmazonMP3, Beatport, BeeTV, Best Hit J-Pop, clubDAM, dwango, Farao, GyaO!, ICJ, iTunes, KKBOX, KONAMI, LISMO, mora, mu-mo, Music Airport, Music.jp, 

Musing, MySound, NAXOS MUSIC LIBRARY, NOTTV, D Music, Oricon ME, Reco Choku, TSUTAYA MUSICO, Utapass, UULA, Xbox Music, YouTube Jordan Deezer, iTunes, YouTube 
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KKazakhstan Deezer, iTunes, Yandex Music Kenya Deezer, iTunes, Mdundo, The Kleek, YouTube Kiribati Deezer Kuwait Deezer, YouTube Kyrgyzstan Deezer, iTunes 

LLaos Deezer, iTunes Latvia Deezer, eMusic, Google Play, iTunes, Rdio, Spotify, TIDAL, YouTube Lebanon Deezer, iTunes, YouTube Lesotho Deezer Liberia Deezer Libya Deezer, YouTube 
Liechtenstein Spotify, Google Play, Rdio Lithuania Deezer, eMusic, Google Play, iTunes, Rdio, Spotify, TIDAL, YouTube Luxembourg 7digital, Deezer, eMusic, Google Play, iTunes, Napster, 

Qobuz, Rdio, Spotify, TIDAL, VidZone  

MMacau iTunes, KKBOX Macedonia Deezer, Google Play, YouTube Madagascar Deezer Malawi Deezer Malaysia Akazoo, Deezer, DigiMusic, Guvera, Infogo, iTunes, KKBOX, Maxis Music 

Unlimited, MixRadio, RAKU, Rdio, Spotify, The Cube, YouTube Maldives Deezer Mali Deezer Malta Deezer, eMusic, Google Play, iTunes, Spotify, TIDAL Marshall Islands Deezer Mauritiana 
Deezer Mauritius Deezer, iTunes Mexico Claro Música, Corona Music, Deezer, Flycell, Google Play, Guvera, Ideas Telcel, iTunes, Mientras Contesto de Iusacell, MixRadio, Mixup Digital, Movistar, 

MUZU, Napster, Nextel , Rdio, Spotify, Terra Live Music, Terra TV, VEVO, Xbox Music, YouTube Micronesia Deezer, iTunes Moldova Deezer, iTunes Monaco Spotify, Rdio Mongolia Deezer, iTunes 
Montenegro Deezer, YouTube Morocco Deezer, YouTube Mozambique Deezer, iTunes 

NNamibia Deezer, iTunes Nauru Deezer Nepal Deezer, iTunes Netherlands 7digital, Beatport, Countdownload, Deezer, Downloadmusic, eMusic, GlandigoMusic, Google Play, iTunes, Jamba, 

Juke, Mega Media, MixRadio, MTV, Muziekweb, MUZU, Napster, Nederland FM, Qobuz, Radio 538, Rdio, Spotify, Talpadownloads, TIDAL, Trackitdown, TuneTribe, VEVO, VidZone, Wildhitz, Xbox 

Music, You Make Music, YouTube, zazell.nl New Zealand 7digital, Amplifier, Bandit.fm, Beatport, Deezer, Fishpond, Google Play, iHeart Radio, iTunes, MySpace, Pandora, Rdio, Spotify, The InSong, 

theaudience, VEVO, Vodafone, Xbox Music, YouTube Nicaragua Spotify, Batanga, Claro Música, Deezer, Digicel, Google Play, iTunes, Movistar, Napster, Rdio Niger Deezer, iTunes Nigeria Deezer, 

iTunes, The Kleek, YouTube Norway 7digital, CDON, Deezer, Google Play, iTunes, Jamba, MixRadio, Musicnodes, Musikk Online, Musikkverket & Playcom, Napster, Platekompaniet, Rdio, Spotify, 

VidZone, YouTube 

OOman Deezer, iTunes, YouTube  

PPalau Deezer Panama Spotify, Batanga, Claro Música, Deezer, Digicel, Google Play, iTunes, Movistar, Rdio, Xbox Music Papua New Guinea Deezer, iTunes Paraguay Spotify, Bluecaps, 

Claro Música, Deezer, Google Play, iTunes, Personal, Rdio, Tigo, Xbox Music Peru Spotify, Batanga, Claro Música, Deezer, Entel, Google Play, iTunes, Movistar, Rdio, YouTube Philippines 
Deezer, Globe, iTunes, MyMusicStore, OPM2Go, Rdio, Smart, Spinnr, Spotify, Sun, YouTube Poland Daily Motion, Deezer, Empik.com, eMusic, Gaude.pl, Go On, Google Play, interia muzyka, iTunes, 

MixRadio, MTV, Muzo, Muzodajnia, Muzyka Tu I Tam, MySpace, NuPlays, Onet Muzyka, Orange, Play The Music, Plus – Muzyka, Rdio, Soho.pl, Spotify, TIDAL, T-Mobile, Tuba.pl, VEVO, YouTube 
Portugal 7digital, Beatport, Deezer, eMusic, Google Play, iTunes, Jamba, MEO Music, MixRadio, Myway, Napster, Optimus, Qmúsika, Rdio, Spotify, TIDAL, VidZone, Vodafone, Xbox Music, YouTube 
Puerto Rico YouTube

QQatar Deezer, iTunes, YouTube 

R Republic of the Congo Deezer Romania Cosmote, Deezer, Get Music, Google Play, iTunes, Music Non Stop, Orange, Rimba, TIDAL, Trilulilu.ro, Triplu, Vodafone, YouTube, Zonga Russia 
Beeline, ClipYou.ru, Deezer, Google Play, iTunes, iviMusic, Megafon (Trava), MixRadio, Muz.ru, Svoy, Tele2, Yandex Music, YouTube, Zvooq Rwanda Deezer

S Saint Kitts and Nevis Deezer, iTunes Saint Lucia Deezer Saint Vincent and the Grenadines Deezer Samoa Deezer Sao Tome and Principe Deezer Saudi Arabia Deezer, iTunes, 

MixRadio, YouTube Senegal Deezer, YouTube Serbia Deezer, YouTube Seychelles Deezer Sierra Leone Deezer Singapore 7digital, Deezer, Guvera, iTunes, KKBOX, MixRadio, Rdio, Singtel 

AMPed, Singtel Ideas, Spotify, Starhub Music Anywhere, TIDAL, Xbox Music, YouTube Slovak Republic Deezer, eMusic, Google Play, iTunes, MusicJet, Orange, Rdio, Spotify, TIDAL, Youradio, 

YouTube Slovenia Deezer, eMusic, Google Play, iTunes, Rdio, TIDAL, YouTube Solomon Islands Deezer Somalia Deezer South Africa Deezer, iTunes, Lookandlisten.co.za, MixRadio, MTN 

Play, MySpace, Rdio, Simfy, The Kleek, TIDAL, YouTube South Korea Bugs, Cyworld BGM, Daum Music, Deezer, Genie, Groovers.kr, MelOn, Mnet, Monkey3, MPION, Naver Music, Naver TV Cast, 

Ollehmusic, Samsung Music, Soribada, YouTube Spain 7digital, AmazonMP3, Beatport, Blinko (Buongiorno), DaDa, Deezer, eMusic, Google Play, iTunes, Mediamarkt, MixRadio, Movistar, MTV, MUZU, 

Napster, Naxos, Orange, Rdio, Spotify, TIDAL, VEVO, VidZone, Vodafone, Xbox Music, Yes.fm, YouTube Sri Lanka Deezer, iTunes Swaziland Deezer, iTunes Sweden 7digital, CDON, Deezer, eClassical, 

eMusic, Google Play, iTunes, Klicktrack, MixRadio, MUZU, MySpace, Napster, Rdio, Sound Pollution, Spotify, TIDAL, Xbox Music, YouTube Switzerland 7digital, Akazoo, AmazonMP3, ArtistXite, 

Beatport, Cede.ch, Deezer, Ex Libris, Finetunes, Google Play, Highresaudio, Hitparade.ch, iTunes, Jamster, Juke, Linn Records, MixRadio, MTV , MUZU, MyVideo, Napster, Presto Classical, Qobuz, 

Rdio, Simfy, Spotify, tape.tv, TIDAL, VidZone, Weltbild, Xbox Music, YouTube

TTajikistan Deezer, iTunes Tanzania Deezer Thailand AIS, Deezer, DTAC, H Music, iTunes, KKBOX, Mobifan, Qikplay, Rdio, True Music , W Club, You2Play, YouTube Togo Deezer Tonga Deezer 

Trinidad and Tobago iTunes Tunisia Deezer, YouTube Turkey Avea, Deezer, Fizy.com, iTunes, Izlesene, MixRadio, MusicClub, Spotify, TTnetmuzik, Turkcell, YouTube Turkmenistan Deezer, 

iTunes Tuvalu Deezer 

UUAE Deezer, iTunes, MixRadio, YouTube Uganda Deezer, iTunes, YouTube UK 7digital, Amazing Tunes, AmazonMP3, ArtistXite, Beatport, Bleep, Blinkbox, Boomkat, Classical Archives, Classics 

Online, Deezer, eMusic, Google Play, HD Tracks, Highresaudio, HMV Digital, Imodownload, iTunes, Jamster, Jango, Junodownload, Linn Records, MixRadio, Mobile Chilli, MTV, MTV Trax, 

Musicovery, MUZU, MySpace, Napster, Naxos, Nectar Music Store, O2 Tracks, Onkyo, Orange, Presto Classical, Psonar, Pure Music, Qobuz, Rdio, Sainsburys, Spotify, Technics Tracks, The Classical 

Shop, TIDAL, trackitdown, Traxsource, TuneTribe, VEVO, Vidzone, Virgin, Xbox Music, Yahoo! Music, YouTube Ukraine Deezer, Google Play, iTunes, MUSIC CLUB, MUZon, Yandex Music, YouTube 
Uruguay Spotify, Antel Musica, Batanga, Butia, Claro Música, Deezer, Google Play, Napster, Rdio, TMUY USA 7digital, Acoustic Sounds, AmazonMP3, AOL Radio Plus, Arkiv Music, ArtistXite, Beatport, 

Beats Music, BOOMiO, CD Universe, ChristianBook.com, Classical Archives, Daily Motion, Deezer, Free All Music, Freegal Music, GhostTunes, Google Play, Guvera, Hastings, HD Tracks, Hoopla, Hulu, 

iOldies, iTunes, iTunes Radio, Listen, MetroPCS, MixRadio, MTV, Music Choice, MusicGivz, Onkyo, Platinum League, Pono, Pro Studio Masters, Project Carmen, Pulselocker, Qello, Rdio, Rhapsody, 

Rokmobile, Shuv, Slacker, Spotify, Sprint, TheOverflow, TIDAL, T-Mobile, Verizon Wireless, Vessel, VEVO, VidZone, Virgin, Xbox Music, Yahoo! Music, YouTube, ZUUS Uzbekistan Deezer, iTunes 

V Vanuatu Deezer Venezuela Batanga, Deezer, Digicel, Google Play, Ichamo, iTunes, Movistar, Rdio Vietnam Deezer, Guvera, iTunes, MixRadio, NCT, Vega, Viettel, YouTube   

YYemen Deezer, YouTube  

ZZambia Deezer Zimbabwe Deezer, iTunes
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